
5
Ways Video Can 


Help Your Podcast

1. Compare the Effort 
Behind Audio and Video
Recording a podcast takes roughly the 

same time whether or not a camera is 

running; topic, preparation, and a quiet 

space are required either way. Once 

equipment is set up, recording happens 

in the background while you focus on 

the conversation itself.

2. Make Content for 
Every Platform
One video recording can become a full 

YouTube episode, short clips for 

Instagram Reels, TikTok moments, and 

LinkedIn cuts, reaching different 

audiences without requiring separate 

recording sessions or entirely separate 

pieces of content for each platform.

3. Think About the Return 
on Each Recording
An hour of audio produces one podcast 

episode. An hour of video produces that 

episode plus shorter clips to distribute 

over the following days or weeks, 

reducing the need to schedule separate 

recording sessions every time you need 

something to post.

4. Make Sure the Video Is 
Recorded Well
Video raises the production bar; poor 

lighting, awkward angles, and distracting 

backgrounds are visible in ways audio 

listeners never notice. Multiple camera 

angles, proper lighting, and clean audio 

make a significant difference in the 

finished result.

5. Get More From the Same 
Conversation
Instead of creating one piece of 

content and moving on, a single 

recorded conversation becomes a full 

episode, short-form videos, and 

platform-specific cuts, giving potential 

clients another way to discover your 

business and the people behind it.
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